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APACE

EXHIBITORS

Local
Internabanal / I'l“
2,047

Total number
of exhibitors.

3,231

No.of
countriesiregions

57

VISITORS

88,349
fotal number of
visitors from 143
countries/regions

Local

/67,783

'
PRESS COVERAGE i TOP EXHIBITORS' COUNTRIES/ VISITORS' REGION OF ORIGIN
H
930 | REGIONS OF ORIGIN FROM ABROAD: FROM ABROAD:
629 journalists from 347 publications o9y !
PR value: US$ 23895147 = China = laan East Asia 7304
News: 2117 clippings * Republic of Korea « Tarkiye Southeast Asia excl Indochina 4823
« Vietnam « Singapore Indochina 2867
DIGITAL AUDIENCE Vo Malaysia * taly Eurcpe, USA & Rest of the World 2569
Facebook Page Viss * Taman * United States of America South Asia 1413
Middie East 938
Facebook Followers 31644
Linkedin Followsrs 5% EXHIBITORS LISTED BY TRADE SHOWS Oceania Ll
Instageam Followers AfS | THAEX-Anugs Finefood L TOPVISITORS' COUNTRIES/REGIONS OF
' THAIFEX - Anuga Sweets & Confecticnery 3% ORIGIN FROM ABROAD:
Fogg’gxwm'-\'f? + THAIFEX - Anuga Drinks 220 « i < Prilpines
< SN THAIFEX - Anuga Seafood 206
« India « Republic of Korea
27 talks & panel sessions over § days THAIFEX - Anuga Food Technology 168
= Indonesia = Singapore
61 guest speakers, I3 startup presenters V THAIFEX - Anuga Frozen Food 184
H * Japan * Taiwan
4,966 unique registrants from 86 countries + THAIFEX - Anuga Fruits & Vegetables 4]
i  Malaysia * Vietnam
} THAIFEX - Anuga Meat 4
1 THAIFEX - Anuga ice 48
' 95% of the Visitors
i ate satisfied

97% of the Exhib

are very satisfied | satisfied with the
quality of the visitors

VISITORS LISTED BY INDUSTRY:

15 mrieh 15 cooores EXHIBITORS LISTED BY TREND TOPICS ::T:;;: :.:::‘:E;m :iz
THAIFEX-ANUGA Halal Food 15k fConvenience SIoel 5, 12
START-UP ! estymen W Grocery Store/Supermarket
30 startups from 4 countries/regions F&‘\ : Private Labels 76 Caté/Restaurant/Catering 2
1362 investars and buyers from 67 countries/regions i Sustainably Produced or Packaged 4n Online: Shop/Mal Order 0258
registored o meet startups : Organic Products ) Others 942
1 Plant-based Proteins or Foods 366 Bakery am
THAIFEX-ANUGA i Cenlabe an Food Delivery es
tasteINNOVATION SHOW ! Supertonds 200 Servics Provider 632
2676 product innovation submissions Functional & Free-Fram Products m Hatel & Resort 1876
10 winivers and S0 finalists across 9 trade shows Franchise L) Media/Publication 0%
+ THAIFEX - Anuga Startup Aiternative Meat Proteins ] NGO/Mssociation 7l
i
VISITORS LISTED BY AREA OF
RESPONSIBILITY:
Management
Purchase
Wanacture
Others

Finance
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ESTIMATED ORDER VALUE

Immediats ardsr
atihe event s

USD 8.27 million

USD 412 billion

Articipated value
within | yar is

" USD 4t billion

TRADE MISSION +
HOSTED BUYER PROGRAMME

2017 handpicked trade mission + hosted buyers from 47
countriesiregions

EasthAsia 758

Europe, USA & Rest of the World 49

Southeast Asia excl Indochina 26

Middle East L

Indochina 182

South Asia 161

om0
2117 TRADE MISSION BUYERS + ﬁﬁ?ﬂ
HOSTED BUVERS OF WHICH

103 INTERNATIONAL HOSTED BUYERS

HAS RECORDED A TOTAL OF 1728
BUSINESS MEETINGS WITH EXHIBITORS:

Fine Food 1041

Swvwets & Confoction 21
Seafood 20
%
D)
Fruits & Vegetables. 18
Food Technology []
THAIFEX - Anuga Startup ]

THAIFEX - Anuga Asia continues to be &
high-impact piatiorm for advancing Peru's
wxport sirategy. We recorded nearly TH 3.5
million in projected sales this year, growing
by nearly 50% aver last year. The show
connnects us with qualfied international
buyers and opens claar pathways inlo key
Asian markets’

Over the Last few days, we have met with
more than 100 meetings and have had the
‘apportunity to close new deals with markets
in Southeast Asia, Bangladesh, Ausiralia,
India, and lscael, valued at USD1 million”

Vio are very excited 1o be at THAIFEX - Anuga
Asia this year becauss Rt allows us lo
showcase our products to new customers
around the world. This year, we have clinched
8 new customers from West Africa, Europe
and the USA, who ordered 25 containers of
products valued at USD 500,000, We contine
1o see growing intens1 from new keads and
expectto firm up mase deals beyond the
show’

We chese to debut Pro+ inWee, aur high
protein noodles formulated with superood
Ingredients, at THAIFEX - Anuga Asia because
it the ideal plationm 1o connect with buyers
Who aro actively koking for lunctional,
health-orward innovations. We've see strong
inkerest acruss our range. inchuding s major
deal with atop German company, and being
recagnised with 3 tastesnnovation Avard
made this debut sven more meaningful”

HEAR FROM BUYERS/VISITORS

THAIFEX - Antiga Asia has always been 3
‘great meeting point for many suppliers,
and a very good show for us in terms of
sourcing. It's really  one-stop shop, and
e found it vary fruitful”

THAIFEX - Aniga Asia has a wide range of
supplers, with many product categories
10 chogse from. We ahwaysfind what
we're kaoking for because there’s so
misch potential and so many passibilities.
‘W typically keep about 50% of ur

time outside of scheduled meetings for
roa discovery—to explora and listen to
OppaFtUnItias We Gion't expect of pian
Hor. A we always come across a few
surprising and interesting things wo 6idn1
‘originally intend to find.*

W came to THAIFEX - Anuga Asta for
business meotings with our existing
suppliers, and 1o ook for innovative
ew products in the market. We abways
recommand our friends and supplers to
meet up at the show, as If's also a great
b for gathering.

¥ think THAIFEX - Anuga Asia i one of the
most innovative trade shows that ['ve
been to this year. There's been a lotof
tascinating combinations of trends thal
we've seen, and It's nice 10 see themin
action. The Future Food Experiances
sessions are insightful, and | really like the
fact that most o the talks 've attended
have drilled down into speciic cohorts
oftha region, instead of just traating
Southeast Asia as one big block. From
that perspective, | ceally ko the nuanced
approach of how mast of the speakers
have been talking about things here.*

SAVE THE 26 - 30 MAY 2026

DATE!

SEE YOU AT THAIFEX - ANUGA ASIA 2026!

BIGGER, BETTER, BOLDER - now expanding into Hall 4!
More space, more innovation, more business.
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